DESIGN THINKING QUESTIONS

DESIGN THINKING QUESTIONS ARE ESSENTIAL TOOLS USED TO FOSTER CREATIVITY, INNOVATION, AND PROBLEM-SOLVING WITHIN
THE DESIGN THINKING PROCESS. THESE QUESTIONS GUIDE TEAMS AND INDIVIDUALS TO THINK EMPATHETICALLY, DEFINE PROBLEMS
ACCURATELY, IDEATE EFFECTIVELY, PROTOTYPE CREATIVELY, AND TEST ITERATIVELY. (UNDERSTANDING THE RIGHT DESIGN
THINKING QUESTIONS TO ASK AT EACH STAGE CAN SIGNIFICANTLY ENHANCE THE QUALITY OF SOLUTIONS AND DRIVE USER-
CENTERED OUTCOMES. THIS ARTICLE EXPLORES VARIOUS DESIGN THINKING QUESTIONS, THEIR IMPORTANCE, AND HOW TO USE
THEM TO UNLOCK INNOVATIVE SOLUTIONS. |T ALSO HIGHLIGHTS EXAMPLES OF POWERFUL QUESTIONS THAT STIMULATE
CRITICAL THINKING AND COLLABORATION. FINALLY, THE ARTICLE DISCUSSES TECHNIQUES FOR INTEGRATING THESE QUESTIONS
INTO WORKSHOPS, MEETINGS, AND DESIGN SPRINTS TO MAXIMIZE IMPACT.

o |UNDERSTANDING DESIGN THINKING AND |TS IMPORTANCE

Key DESIGN THINKING QUESTIONS FOR EACH STAGE

How To CRAFT EFFECTIVE DESIGN THINKING QUESTIONS

o EXAMPLES OF POWERFUL DESIGN THINKING QUESTIONS

INTEGRATING DESIGN THINKING QUESTIONS INTO PRACTICE

UNDERSTANDING DESIGN THINKING AND |TS IMPORTANCE

DESIGN THINKING IS A HUMAN-CENTERED APPROACH TO INNOVATION THAT DRAWS FROM THE DESIGNER’S TOOLKIT TO INTEGRATE
THE NEEDS OF PEOPLE, THE POSSIBILITIES OF TECHNOLOGY, AND THE REQUIREMENTS FOR BUSINESS SUCCESS. AT ITS CORE,
DESIGN THINKING IS ABOUT ASKING THE RIGHT QUESTIONS TO UNDERSTAND USERS DEEPLY AND TO IDENTIFY MEANINGFUL
PROBLEMS WORTH SOLVING. DESIGN THINKING QUESTIONS HELP TEAMS SHIFT PERSPECTIVES, CHALLENGE ASSUMPTIONS, AND
UNCOVER INSIGHTS THAT MIGHT OTHERWISE REMAIN HIDDEN. THIS ITERATIVE PROCESS EMPHASIZES EMPATHY, EXPERIMENTATION,
AND COLLABORATION, MAKING THESE QUESTIONS VITAL TO FOSTERING INNOVATION AND CREATIVITY.

THE RoLE oF QUESTIONS IN DESIGN THINKING

QUESTIONS IN DESIGN THINKING SERVE AS CATALYSTS THAT OPEN UP NEW AVENUES OF THOUGHT AND EXPLORATION. INSTEAD
OF STARTING WITH SOLUTIONS, THIS APPROACH BEGINS WITH INQUIRY—WHAT USERS FEEL, THINK, AND NEED. THESE
QUESTIONS ENCOURAGE DIVERGENT THINKING TO EXPLORE MANY POSSIBILITIES AND CONVERGENT THINKING TO REFINE AND FOCUS
IDEAS. THEY ALSO PROMOTE A CULTURE OF CURIOSITY AND CONTINUOUS LEARNING, WHICH IS ESSENTIAL FOR DEVELOPING
USER-CENTERED PRODUCTS AND SERVICES.

Key DesIGN THINKING QUESTIONS FOR EACH STAGE

DESIGN THINKING IS TYPICALLY DIVIDED INTO FIVE STAGES: EMPATHIZE, DEFINE, IDEATE, PROTOTYPE, AND TEST. EACH PHASE
REQUIRES SPECIFIC TYPES OF QUESTIONS TO GUIDE THE PROCESS EFFECTIVELY. UNDERSTANDING WHICH QUESTIONS TO ASK
DURING EACH STAGE CAN ENHANCE CLARITY, DRIVE INNOVATION, AND ENSURE THE SOLUTIONS ALIGN WITH REAL USER NEEDS.

EMPATHIZE STAGE QUESTIONS

THE EMPATHIZE PHASE FOCUSES ON UNDERSTANDING THE USERS’ EXPERIENCES, EMOTIONS, AND MOTIVATIONS. QUESTIONS HERE
ARE DESIGNED TO UNCOVER DEEP INSIGHTS ABOUT THE PEOPLE FOR WHOM THE DESIGN IS INTENDED.



W/HO ARE THE USERS, AND WHAT ARE THEIR NEEDS?

® \W/HAT CHALLENGES OR PAIN POINTS DO THEY FACE?

® How DO USERS CURRENTLY ADDRESS THESE CHALLENGES?
® \WHAT EMOTIONS ARE INVOLVED IN THEIR EXPERIENCE?

® \WHAT ASSUMPTIONS DO WE HAVE ABOUT THE USERS?

DeFINE STAGE QUESTIONS

IN THE DEFINE PHASE, THE GOAL IS TO SYNTHESIZE THE INFORMATION GATHERED AND ARTICULATE A CLEAR PROBLEM STATEMENT.
THe QUESTIONS HERE HELP NARROW FOCUS AND FRAME THE OPPORTUNITY.

® \W/HAT IS THE CORE PROBLEM THAT NEEDS SOLVING?
® HowW MIGHT WE REFRAME THE PROBLEM TO INSPIRE SOLUTIONS?

W/HAT INSIGHTS HAVE WE UNCOVERED ABOUT THE USERS?

® W/HAT CONSTRAINTS OR REQUIREMENTS MUST BE CONSIDERED?

® \W/HO ARE THE STAKEHOLDERS INVOLVED?

IDEATE STAGE QUESTIONS

DURING IDEATION, THE FOCUS IS ON GENERATING A BROAD RANGE OF CREATIVE IDEAS. QUESTIONS IN THIS STAGE ENCOURAGE
OPEN-MINDEDNESS AND PUSH BEYOND OBVIOUS SOLUTIONS.

® \W/HAT ARE ALL THE POSSIBLE WAYS TO SOLVE THIS PROBLEM?
® HowW MIGHT WE CHALLENGE EXISTING ASSUMPTIONS?

® \W/HAT CRAZY OR UNCONVENTIONAL IDEAS COULD WORK?

e How CAN WE COMBINE OR IMPROVE IDEAS?

® \W/HAT WOULD AN IDEAL SOLUTION LOOK LIKE?

PrROTOTYPE STAGE QUESTIONS

PROTOTYPING INVOLVES CREATING TANGIBLE REPRESENTATIONS OF IDEAS TO EXPLORE THEIR VIABILITY. QUESTIONS HERE
FOCUS ON HOW TO BRING CONCEPTS TO LIFE QUICKLY AND CHEAPLY.

® \W/HAT IS THE SIMPLEST VERSION OF THIS IDEA WE CAN BUILD?
® \W/HAT MATERIALS OR TOOLS DO WE NEED FOR A PROTOTYPE?

® How CAN WE TEST KEY ASSUMPTIONS THROUGH THIS PROTOTYPE?



o \X/HAT FEEDBACK DO WE WANT TO GATHER FROM USERS?

® How WILL THIS PROTOTYPE HELP US LEARN?

TesT STAGE QUESTIONS

TESTING VALIDATES THE PROTOTYPES WITH USERS, SEEKING FEEDBACK TO REFINE THE SOLUTION. QUESTIONS IN THIS FINAL
STAGE FOCUS ON UNDERSTANDING THE USER RESPONSE AND IDENTIFYING AREAS FOR IMPROVEMENT.

® How DO USERS INTERACT WITH THE PROTOTYPE?

® \W/HAT WORKS WELL, AND WHAT DOESN’T?

® \WHAT SURPRISES OR INSIGHTS DID WE GAIN?

® \W/HAT MODIFICATIONS ARE NECESSARY BASED ON FEEDBACK?

e How CAN WE ITERATE TO BETTER MEET USER NEEDS?

How To CrRAFT EFFECTIVE DESIGN THINKING QUESTIONS

CREATING IMPACTFUL DESIGN THINKING QUESTIONS INVOLVES CLARITY, FOCUS, AND AN OPENNESS TO EXPLORATION. EFFECTIVE
QUESTIONS ARE OPEN-ENDED, USER-FOCUSED, AND CHALLENGE EXISTING PERSPECTIVES. THEY SHOULD PROMPT REFLECTION,
ENCOURAGE DIVERSE VIEWPOINTS, AND AVOID LEADING ANSWERS. CRAFTING THESE QUESTIONS REQUIRES UNDERSTANDING THE
CONTEXT OF THE PROBLEM, THE USERS INVOLVED, AND THE GOALS OF THE DESIGN PROCESS.

CHARACTERISTICS OF POWERFUL QUESTIONS

POWERFUL DESIGN THINKING QUESTIONS POSSESS SEVERAL KEY CHARACTERISTICS THAT MAKE THEM PARTICULARLY EFFECTIVE:

o OPEN-ENDED: THEY INVITE EXPANSIVE THINKING RATHER THAN YES/NO ANSWERS.
® EMPATHETIC: THEY FOCUS ON UNDERSTANDING USERS’ FEELINGS AND EXPERIENCES.
o CHALLENGING: THEY PUSH ASSUMPTIONS AND ENCOURAGE NEW PERSPECTIVES.

ACTIONABLE: THEY GUIDE THE TEAM TOWARD CONCRETE NEXT STEPS OR INSIGHTS.

o CLEAR AND CONCISE: THEY AVOID AMBIGUITY TO MAINTAIN FOCUS.

TECHNIQUES FOR DEVELOPING QUESTIONS

SEVERAL METHODS CAN HELP IN CRAFTING EFFECTIVE DESIGN THINKING QUESTIONS:

* BRAINSTORMING: GENERATE A WIDE RANGE OF QUESTIONS WITHOUT JUDGMENT.

o 5§ WHYS: Ask “WHY” REPEATEDLY TO DIG DEEPER INTO ROOT CAUSES.



® REFRAMING: TURN PROBLEMS INTO OPPORTUNITIES BY CHANGING THE QUESTION’S ANGLE.
® EMPATHY MAPPING: USE INSIGHTS ABOUT USERS’ EMOTIONS AND BEHAVIORS TO FORM QUESTIONS.

® Peer REVIEW: COLLABORATE WITH TEAM MEMBERS TO REFINE AND IMPROVE QUESTIONS.

ExAMPLES OF POWERFUL DESIGN THINKING QUESTIONS

TO ILLUSTRATE THE VALUE OF DESIGN THINKING QUESTIONS, HERE ARE EXAMPLES ALIGNED WITH VARIOUS STAGES AND
OBJECTIVES. THESE QUESTIONS DEMONSTRATE HOW TO PROVOKE THOUGHTFUL ANALYSIS AND INSPIRE INNOVATIVE SOLUTIONS.

EMPATHY-BUILDING QUESTIONS

o \WHAT MOTIVATES THE USER TO TAKE ACTION?
® How DOES THE USER DESCRIBE THEIR EXPERIENCE IN THEIR OWN WORDS?

® \WHAT FRUSTRATIONS OR BARRIERS DOES THE USER ENCOUNTER?

ProOBLEM DEFINITION QUESTIONS

® \WHAT IF WE LOOKED AT THE PROBLEM FROM THE USER’S PERSPECTIVE?
® \W/HICH PART OF THE PROBLEM HAS THE GREATEST IMPACT ON USERS?

® How MIGHT WE SIMPLIFY THE PROBLEM TO FOCUS ON WHAT MATTERS MOST?

IDEATION QUESTIONS

® HOW MIGHT WE SOLVE THIS PROBLEM WITH NO BUDGET CONSTRAINTS?
e W/HAT WOULD AN IDEAL USER EXPERIENCE LOOK LIKE?

e How CAN WE ADAPT SOLUTIONS FROM OTHER INDUSTRIES?

PROTOTYPING AND TESTING QUESTIONS

® W/HAT ASSUMPTIONS ARE WE TESTING WITH THIS PROTOTYPE?
e How DO USERS RESPOND TO THE PROTOTYPE’S FEATURES?

® \WHAT IMPROVEMENTS COULD MAKE THE PROTOTYPE MORE USABLE?



INTEGRATING DESIGN THINKING QUESTIONS INTO PRACTICE

EFFECTIVELY USING DESIGN THINKING QUESTIONS REQUIRES INTENTIONAL INTEGRATION INTO \WORKFLOWS, MEETINGS, AND DESIGN
ACTIVITIES. THESE QUESTIONS CAN SERVE AS FRAMEWORKS FOR WORKSHOPS, BRAINSTORMING SESSIONS, AND USER
INTERVIEWS. FACILITATORS AND TEAMS SHOULD ENCOURAGE OPEN DIALOGUE AND REFLECTIVE THINKING AROUND THESE
QUESTIONS TO MAXIMIZE LEARNING AND INNOVATION.

FACILITATING W ORKkSHOPS WITH DESIGN THINKING QUESTIONS

IN W ORKSHOPS, STRUCTURING ACTIVITIES AROUND TARGETED DESIGN THINKING QUESTIONS HELPS KEEP PARTICIPANTS FOCUSED
AND ENGAGED. QUESTIONS CAN BE USED TO PROMPT DISCUSSION, GENERATE IDEAS, AND PRIORITIZE SOLUTIONS. VISUAL TOOLS
SUCH AS WHITEBOARDS AND STICKY NOTES OFTEN ACCOMPANY THESE QUESTIONS TO CAPTURE INSIGHTS AND FOSTER
COLLABORATION.

UsING QUESTIONS IN USER RESEARCH AND INTERVIEWS

DURING USER RESEARCH, ASKING THOUGHTFUL DESIGN THINKING QUESTIONS UNCOVERS DEEPER INSIGHTS INTO USER NEEDS AND
BEHAVIORS. INTERVIEWERS SHOULD LISTEN ACTIVELY AND FOLLOW UP WITH PROBING QUESTIONS THAT EXPLORE EMOTIONS AND
MOTIVATIONS. THIS APPROACH LEADS TO MORE MEANINGFUL DATA THAT INFORMS PROBLEM DEFINITION AND IDEATION.

EMBEDDING QUESTIONS IN AGILE AND |ITERATIVE PROCESSES

DESIGN THINKING QUESTIONS COMPLEMENT AGILE METHODOLOGIES BY PROVIDING CHECKPOINTS FOR REFLECTION AND LEARNING.
TEAMS CAN INCORPORATE THESE QUESTIONS INTO SPRINT RETROSPECTIVES AND PLANNING MEETINGS TO ENSURE USER FOCUS
REMAINS CENTRAL. CONTINUOUS ITERATION DRIVEN BY INSIGHTFUL QUESTIONING ACCELERATES INNOVATION AND IMPROVES
OUTCOMES.

FREQUENTLY ASKeED QUESTIONS

W/HAT IS DESIGN THINKING?

DESIGN THINKING IS A USER-CENTERED APPROACH TO PROBLEM-SOLVING THAT EMPHASIZES EMPATHY, IDEATION, PROTOTYPING,
AND TESTING TO CREATE INNOVATIVE SOLUTIONS.

\NWHY ARE DESIGN THINKING QUESTIONS IMPORTANT?

DESIGN THINKING QUESTIONS HELP UNCOVER USER NEEDS, CHALLENGE ASSUMPTIONS, AND GUIDE THE CREATIVE PROCESS TO
DEVELOP EFFECTIVE AND INNOVATIVE SOLUTIONS.

\WHAT ARE SOME COMMON DESIGN THINKING QUESTIONS TO ASK DURING EMPATHY
RESEARCH?

COMMON QUESTIONS INCLUDE: "W/HAT CHALLENGES ARE USERS FACING?', "HOW DO USERS FEEL ABOUT THEIR CURRENT
EXPERIENCEP', AND "\W/HAT ARE THE UNMET NEEDS OR PAIN POINTS?’



How CAN DESIGN THINKING QUESTIONS IMPROVE TEAM COLLABORATION?

THEY ENCOURAGE OPEN COMMUNICATION, DIVERSE PERSPECTIVES, AND CRITICAL THINKING, FOSTERING A COLLABORATIVE
ENVIRONMENT WHERE INNOVATIVE IDEAS CAN EMERGE.

WHAT TYPES OF QUESTIONS ARE USED IN THE IDEATION PHASE OF DESIGN THINKING?

QUESTIONS LIKE 'HOW MIGHT WE SOLVE THIS PROBLEM? , "W/HAT IF WE TRIED THIS APPROACH?’, AND "WHAT ARE
ALTERNATIVE SOLUTIONS?” STIMULATE CREATIVE THINKING DURING IDEATION.

How DO DESIGN THINKING QUESTIONS DIFFER FROM TRADITIONAL PROBLEM-SOLVING
QUESTIONS?

DESIGN THINKING QUESTIONS FOCUS ON UNDERSTANDING USER EXPERIENCES AND EXPLORING POSSIBILITIES, WHEREAS
TRADITIONAL QUESTIONS OFTEN TARGET IMMEDIATE SOLUTIONS WITHOUT DEEP USER INSIGHT.

CAN DESIGN THINKING QUESTIONS BE APPLIED OUTSIDE OF PRODUCT DESIGN?

YES, DESIGN THINKING QUESTIONS ARE VERSATILE AND CAN BE USED IN BUSINESS STRATEGY, EDUCATION, HEALTHCARE, AND ANY
FIELD REQUIRING INNOVATIVE PROBLEM-SOLVING.

\WHAT ROLE DO ‘HoW MIGHT WE' QUESTIONS PLAY IN DESIGN THINKING?

‘How MIGHT WwE’ QUESTIONS FRAME CHALLENGES IN AN OPEN-ENDED WAY THAT ENCOURAGES IDEATION AND COLLABORATIVE
SOLUTION FINDING.

How Do YOU FORMULATE EFFECTIVE DESIGN THINKING QUESTIONS?

EFFECTIVE QUESTIONS ARE OPEN-ENDED, USER-FOCUSED, CLEAR, AND ENCOURAGE EXPLORATION AND EMPATHY TO DRIVE
INNOVATIVE SOLUTIONS.

WHAT IS THE IMPACT OF ASKING THE RIGHT DESIGN THINKING QUESTIONS EARLY IN THE
PROCESS?

ASKING THE RIGHT QUESTIONS EARLY HELPS IDENTIFY REAL USER NEEDS, PREVENTS WASTED EFFORT, AND SETS A CLEAR
DIRECTION FOR DEVELOPING SUCCESSFUL AND MEANINGFUL SOLUTIONS.

ADDITIONAL RESOURCES

1. DeSIGN THINKING: UNDERSTAND — IMPROVE — APPLY

THIS BOOK OFFERS A COMPREHENSIVE INTRODUCTION TO THE PRINCIPLES AND PRACTICES OF DESIGN THINKING. |T GUIDES READERS
THROUGH THE PROCESS OF EMPATHIZING WITH USERS, DEFINING PROBLEMS, IDEATING SOLUTIONS, PROTOTYPING, AND TESTING.
PERFECT FOR BEGINNERS AND PROFESSIONALS ALIKE, IT EMPHASIZES PRACTICAL APPLICATION AND REAL-WORLD EXAMPLES TO
ENHANCE CREATIVITY AND INNOVATION.

2. THe DesiGN THINKING PLAYBOOK: MINDFUL DIGITAL TRANSFORMATION OF TEAMS, PRODUCTS, SERVICES, BUSINESSES AND
EcosysTems

FOCUSED ON INTEGRATING DESIGN THINKING INTO DIGITAL TRANSFORMATION, THIS BOOK PROVIDES TOOLS AND METHODS FOR
TEAMS TO INNOVATE EFFECTIVELY. |T EXPLORES HOW TO ASK THE RIGHT QUESTIONS AT EACH STAGE OF DESIGN THINKING TO
FOSTER COLLABORATION AND GENERATE IMPACTFUL SOLUTIONS. READERS W/ILL FIND CASE STUDIES AND EXERCISES THAT
ENCOURAGE MINDFUL AND STRATEGIC PROBLEM-SOLVING.

3. CReATIVE CONFIDENCE: UNLEASHING THE CREATIVE POTENTIAL WiTHIN Us ALL



AUTHORED BY THE FOUNDERS OF |DEO/ THIS BOOK EXPLORES HOW DESIGN THINKING CAN UNLOCK CREATIVITY IN INDIVIDUALS
AND ORGANIZATIONS. |T ADDRESSES COMMON QUESTIONS ABOUT OVERCOMING FEAR AND BUILDING CONFIDENCE IN CREATIVE
PROBLEM-SOLVING. THROUGH INSPIRING STORIES AND PRACTICAL ADVICE, IT ENCOURAGES READERS TO APPROACH CHALLENGES
WITH CURIOSITY AND A DESIGN MINDSET.

4. CHANGE BY DESIGN: How DESIGN THINKING CREATES NEW ALTERNATIVES FOR BUSINESS AND SOCIETY

THIS BOOK DELVES INTO HOW DESIGN THINKING CAN DRIVE INNOVATION IN BUSINESS AND SOCIAL CONTEXTS. |T ANSWERS KEY
QUESTIONS ABOUT INTEGRATING HUMAN-CENTERED DESIGN INTO ORGANIZATIONAL CULTURE AND STRATEGY. WITH COMPELLING
EXAMPLES, IT DEMONSTRATES HOW ASKING THE RIGHT QUESTIONS LEADS TO MEANINGFUL CHANGE AND VALUE CREATION.

5. DesiGN A BETTER BUSINESS: New TooLs, SKILLS, AND MINDSET FOR STRATEGY AND INNOVATION

A PRACTICAL GUIDE FOR ENTREPRENEURS AND INNOVATORS, THIS BOOK COMBINES DESIGN THINKING WITH BUSINESS STRATEGY. IT
EMPHASIZES QUESTIONING ASSUMPTIONS, UNCOVERING CUSTOMER NEEDS, AND ITERATING SOLUTIONS. THE BOOK INCLUDES
VISUAL TOOLS AND FRAMEWORKS THAT HELP TEAMS ASK INSIGHTFUL QUESTIONS AND DEVELOP ROBUST BUSINESS MODELS.

6. 1017 DesiGn MeETHODS: A STRUCTURED APPROACH FOR DRIVING INNOVATION IN YOUR ORGANIZATION

THIS RESOURCE OFFERS A CATALOG OF DESIGN METHODS TO FACILITATE INNOVATION AND PROBLEM-SOLVING. EACH METHOD IS
EXPLAINED WITH ITS PURPOSE AND THE TYPES OF QUESTIONS IT HELPS TO EXPLORE. IDEAL FOR TEAMS SEEKING TO BROADEN
THEIR APPROACH TO DESIGN THINKING, IT SUPPORTS ASKING DIVERSE AND STRATEGIC QUESTIONS TO UNLOCK CREATIVITY.

7. DESIGN THINKING FOR STRATEGIC INNOVATION: WHAT THeY CAN'T TEACH YouU AT BUSINESS or DESIGN SCHooL

T ARGETING PROFESSIONALS AIMING TO APPLY DESIGN THINKING AT A STRATEGIC LEVEL, THIS BOOK ADDRESSES QUESTIONS
ABOUT ALIGNING INNOVATION WITH BUSINESS GOALS. |T PROVIDES INSIGHTS INTO FRAMING PROBLEMS CORRECTLY AND
GENERATING BREAKTHROUGH IDEAS. READERS LEARN HOW TO USE DESIGN THINKING QUESTIONS TO INFLUENCE LEADERSHIP AND
DRIVE GROW TH.

8. Hacking GrRowTH: How TopAY’s FASTEST-GRowING COMPANIES DRIVE BREAKOUT SUCCESS

W/HILE FOCUSED ON GROWTH HACKING, THIS BOOK INCORPORATES DESIGN THINKING PRINCIPLES TO ASK CRITICAL QUESTIONS
ABOUT CUSTOMER BEHAVIOR AND PRODUCT-MARKET FIT. |T EXPLAINS HOW ITERATIVE EXPERIMENTATION AND USER-CENTRIC
QUESTIONING LEAD TO SCALABLE GROWTH. THE BOOK IS VALUABLE FOR DESIGNERS AND MARKETERS LOOKING TO INNOVATE
THROUGH DATA-DRIVEN INSIGHTS.

9. DesiGninG Your LiFe: How To BuiLo A WeLL-Livep, JoyruL LiFe

THIS BOOK APPLIES DESIGN THINKING TO PERSONAL DEVELOPMENT AND LIFE PLANNING. |T ENCOURAGES READERS TO ASK
REFLECTIVE QUESTIONS ABOUT THEIR GOALS, VALUES, AND EXPERIENCES TO CRAFT FULFILLING LIFE PATHS. THROUGH EXERCISES
AND STORYTELLING, IT DEMONSTRATES HOW DESIGN THINKING QUESTIONS CAN LEAD TO MEANINGFUL AND JOYFUL OUTCOMES.
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